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AN ENVIRONMENTALLY 
RESPONSIBLE 
REVOLUTION
THROUGH HELPING REDUCE TOTAL US 
GREEN HOUSE GAS EMISSIONS TO NET ZERO

AN ANTIDOTE TO 
BORING, MASS 
MARKET MEDIA
THROUGH BEING AN ALTERNATIVE 
TO THE MAIN STREAM NARRATIVE 

CREATING AN 
AWAKENED & ENGAGED 
INLAND EMPIRE 
THROUGH CONNECTING THE INLAND EMPIRE TO 
PUBLIC INTEREST NEWS ORGANIZATIONS
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        ity, county, state and federal governments are inducing businesses to be carbon neutral 
by making it a factor in their awarding of $9.3 billion in contracts to businesses like yours in 
California in 2015.     

One way you can get there is by using The Reader Magazine, which has established third-
party verification of the dramatic and positive impact on the environment from advertisers 
using it.  

In 2012, The Reader asked the Environmental Paper Network, a national, independent, non-
profit that measures the energy consumed from paper production and disposal to measure 
the specific environmental impact of using The Reader Magazine, compared to less 
innovative, more wasteful "junk mailers".  It was "high frequency, low quality" vs. "low 
frequency, high quality". 

The savings and impact are significant not only because they are verifiable and the evidence 
can easily be shared on a government contract application (by linking to the data, available 
at www.readermagazine.net/impact), but it also provides your business the opportunity to 
stand out from competitors, and reinforce existing relationships-- including customers-- for 
whom your environmental impact is important.  

In fact, The Reader provides digital and print posters-- free-- you can post on social media 
and at your office to share with customers the exact amount of positive environmental 
impact you make, like those here (http://www.reader.us/impactposter/).  

Finally, the cost makes it a fair trade.  You can reach the entire circulation of 390,000 
people every quarter, a readership earning $7 billion, with a full-page, full-color ad, 
for only 3¢ per person reached per month, which works out to only $3,992/month, when 
you order a year’s worth of advertising.  Compared to weekly direct mail or individual direct 
mail you’ll also save: 

• 68 tons of wood saved each year
• 460,000 gallons of water saved each year
• 96 tons of greenhouse gasses reduced each year
• plus 12 other natural resources saved and pollutants reduced

PROVE YOUR IMPACT WITH THE READER MAG

www.READERMAGAZINE.net

The next advertising deadline is Friday, July 29  
Call Chris Theodore at 909 213-2361 or email 

him at ctheodore@readermagazine.net

C

Founded in 2001, The Reader Magazine is a California benefit corporation, certified by the nonprofit B Lab to meet rigorous standards of social 
and environmental performance, accountability, and transparency. The Reader is mailed quarterly in print to 390,000 people in Southern 

California.  

The next advertising deadline is Friday, August 5  



These regional and national brands use The Reader Magazine
to influence the buying decisions of hundreds of thousands of people



READERMAGAZINE

5 East Citrus Avenue, suite 105 • Redlands, California 92373  • Tel. (909) 335-8100  Fax. (909) 335-6777

http://www.readermagazine.net
http://www.readermagazine.net
http://www.readermagazine.net

